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Unders anding Perf formance 

Key  o performance ra in ngs 

Performance indicators are ju udged in two ways; 

firstly on whether performanc ce has improved, been 

sustained or declined, comparred to the same period 

in the previous year for e ampple, 2015/16 annual 

performance will be compare ed against 2014/15 

annual performance. This is knnown as direction. 

Where there is no previous da ata, no assessment of 

direction can be made. 

The second way in which perf formance is assessed 

looks at whether an indicator has achieved the target 

set and is known as PI status. Some indicators may 

show an asterisk (*) after the figure, these are 

provisional figures that are aw waiting confirmation. 

Data Only indicators are not t targeted but are given a 

direction. Indicators that are nnot due to be reported 

or where there is a delay in da ata collection are not 

rated against targets or given a direction. 

RAG Ra ing 

Target not a achieved 

Target misse ed (within 10%) 

Target met 

No target to o measure 

performance e against 

Data Only 

Direc ion 

Performance 

Performance 

/ been susta 

Performance 

No previous 

judge agains 

e has improved 

e has not changed 

ained 

e has declined 

s performance to 

st 

Strategic Actions have also be een rated using the RAG Status. The ratings aare there to provide 

an assessment of how well th he strategy or plan is progressing. 

Performance Summary 

This is the annual update on MMaidstone Borough Council’s Strategic Plan 22015-20. It sets out 

how we are performing again nst the Key performance indicator and Strategigic actions that 

directly contribute to the achiievement of our priorities: Keeping Maidston ne an attractive 

place for all and Securing a su uccessful economy for Maidstone Borough. OOutlined below is a 

summary of the ratings and d direction that have been given for the annual results. 

RAG Ra ing Gre een Amber Red N/ /A To al 

KPIs 6 6 5 4 1 12 27 

Strategic Actions 1 14 0 0 14 

Direc ion U Up Across Down N/ /A To al 

KPIs 9 9 11 7 7 27 
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Priori y 1: Keeping MMaids one an a  rac ive place e for all 

Providing a Clean and Saffe Environmen  

Over the past 5 years, Maidsto Borough Council has demonstrated its o one commitment to 

deliver cost effective and sust tainable waste and recycling services as a res sult our recycling 

rate has improved significantl ly. Maidstone does not e perience high level ls of crime. 

Was e & Recycling S ra egy 

During 2015/16 the Waste & R Recycling team secured funding from the DC CLG to incentivise 

food waste recycling and laun nched the Big Maidstone Food Waste Challen nge which rewards 

residents using their food was ste bin. In addition, the Kent Resource Partn nership (KRP) was 

successful in securing e terna al funding for a New Year communications dr rive to support the 

council’s recycling. Part of the e funding was spent on a Kent-wide leaflet w which looked to 

encourage recycling of plastic cs. In December the team received the results s of first waste 

composition analysis since 20 008. This analysis looked at the waste produc ced by 250 

individual households and 250 0 flatted properties to see which materials ar re being recycled. 

The results of the analysis will l allow us to tailor future communications ac ccordingly and 

have informed the review of t the Waste & Recycling Strategy. The revised W Waste & recycling 

Strategy is due to be consider red by the Communities Housing and Environ nment Committee 

during April. It is proposed tha at the recycling rate is reviewed to 55% by 20 020 to reflect the 

national declining trend. 

Percen age of hous sehold was e sen for reuse, recycling or com mpos ing 

The indicator measures perce entage of household waste that has been sen nt by the Authority 

for reuse, recycling, composti ing or anaerobic digestion. This is a key meas sure of local 

authorities’ progress in movin ng management of household waste up the h hierarchy, 

consistent with the Governme ent’s national strategy for waste managemen nt. The 

Government e pects local aut thorities to ma imise the percentage of wast te reused, recycled 

and composted. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us 

Expec ed 

Ou come 

49.14%* 53.00% -3.86% 
Target will be 

slightly missed 
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Percen age of hous sehold was e sen for reuse, recycling or com mpos ing 

60.00% 

51.50% 52.34% 

0.00% 

10.00% 

20.00% 

30.00% 

40.00% 

50.00% 

51.23% 
47.77% 48.10% 46.13% 45.30% 44.20% 

Q1 Q2 Q3 Q4 

2014/15 2015/16 Target 

Performance Commen : *Da   a does no include  onnage figures for Marcch, as  his is da a 

is no available from KCC un   il  he end of April. Early indications are that the annual target 

will be marginally missed. Nat tionally there has been a slowing down in rec cycling rates and 

the revised Waste and Recycliing Strategy will set a new target for this indiicator. 

The Resident Survey 2015 sho ows that satisfaction with refuse and recyclin ng collections 

remains high at 82%, unchange ged from 2013. Leeds ward has the highest le evel of satisfaction 

at 92% and Park Wood has th he lowest at 67%. 

Communi y Safe y S ra egy 

The Community Safety Plan an nd Strategic Assessment is refreshed annuall ly. The 2015/16 

action plan was agreed in May y 2015 and sub-groups have worked to delive er the plan’s 

priorities. In relation to Dome estic Abuse the Council has helped facilitate t the Sanctuary 

Scheme and assisted 49 victim ms to stay in their properties, provided suppo ort for male 

offenders wishing to rehabilit tate and aided in providing a domestic abuse One Stop Shop in 

the Borough. Under the priori ity of road safety, pedestrian awareness and d walking buses 

have been promoted and a ro oad safety awareness DVD was created for sc chools. The Council 

has also part funded a theatre e company to deliver ‘WASTED – drug & alco ohol education’ to 

29 primary schools in the Boro ough, this highlighted to year 6 pupils the da angers of substance 

misuse and have also launche ed a needle bin in Brenchley Gardens, reducin ng needle finds by 

50%. A multi-agency group to o coordinate prevent activity and monitor the e impact of prevent 

work has been established an nd training for internal and e ternal staff on t terrorism and 

e tremism. 

The action plan has been revie ewed and refreshed for 2016/17 the prioritie es are violent 

crime (Domestic abuse/night time economy), substance misuse, road safe ety, reducing 

reoffending and community re resilience. This encompasses the Kent Police c control strategy, 
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which seeks to tackle child se  ual e ploitation, organised crime, human tr rafficking, 

e tremism and home-grown tterrorism. There has been a significant reduc ction in the 

reporting of anti-social behav viour over the past five years, which has led too this being 

removed as a priority and inte egrated as a business as usual function. 

Air Quali y S ra egy 

The new Environmental Healt th shared service undertook a review of the C Carbon 

Management Plan and Air Qu uality Action Plan. It was agreed that a Low Em mission Strategy 

was the best way forward to c capture the main elements of the Air Quality y Strategy and 

Carbon Management Plan and d enable the Council to focus on the aspects which it can 

influence. A draft Low Emissio ons Strategy was consulted on during the Aut tumn however due 

to a low response rate further r work was suggested and a Member worksh hop is being 

arranged for Summer 2016 w with an e ternal e pert. Once completed a rep port will be 

provided to the Communities , Housing & Environment Committee. 

E Environmen al Quali y Survey 

A full Environmental Quality S Survey has been carried out this year by an in ndependent 

organisation, Keep Britain Tid dy, which means a more detailed and accurat te result is 

obtained. The results are sign nificantly better than the national and South E East performance. 

The previous methodology inv volved a very small sample size and therefore e did not reflect 

the full picture of the Borough h's environmental performance. The targets are due to be 

reviewed in 2016/17 to reflec ct the detailed methodology. 
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Percen age Ch 

This indicator reports the perc 

borough to provide an indicat 

impact of the work the Counc 

perform nce for this indictor i 

2015/16 

Performance 

2015/16 

Annual Targe 

-1.0% 

Performance Commen : Altho 

quarter 4 overall there has be 

terms of specific crime areas t 

crime occurred in High Street 

include a 31% decrease in bur 

8.5% 

0.3% 

-15.0% 

-10.0% 

-5.0% 

0.0% 

5.0% 

10.0% 

Q1 

hange in All Recorded Crime (Informa ion On 

centage change in the number of all recorde 

tion of the crime trends in the borough and h 

cil undertakes in relation to Community Safet 

is demonstr ted by   neg tive figure. 

e  

Value Vs 

Targe  
Direc ion S a us 

ough there was a 5% increase in all recorded 

een a 1% decline in crime for 2015/16 compa 

there was a 23% increase in violent crime, 28 

ward followed by during 2015/16. Other not 

rglary (dwelling) and an 8% decline is antisoc 

2.1% 1.2% 

-10.3% 

1.6% 

Q2 Q3 

2014/15 Difference 2015/16 Difference 

nly) 

ed crime in the 

help assess the 

ty. Note: Improving 

Ou come 

d crime during 

ared to 2014/15. In 

8% of all violent 

table changes 

cial behaviour. 

-0.3% 

5.0% 

Q4 

6 | P a g e 



   

 

    

     

  

 

 

 

 

  

  

    

    

    

   

   

     

 

 

 

 

 

 

 

      

       

       

 

  

 
  

   

        

       

        

          

       

      

   

  

    

  

  

  

 

   

     

   

     

   

   

Sa isfac io on wi h S ree Cleansing (Residen Survey) 

This indicator will provide the e Council with local satisfaction with street cle eanliness, which 

will help us, identify and addr ress the sorts of issues affecting how resident ts feel about their 

local area. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

58% 55% +3% 
Target has 

been met 

80.00% 

70.00% 

60.00% 

50.00% 

40.00% 

30.00% 60.00% 58.00% 56.00% 53.00% 

20.00% 

10.00% 

0.00% 

2009/10 2011/12 2013/14 2015/16 

Target 

Performance Commen : Ther re has been a 5% increase in satisfaction with h street cleanliness 

compared to 2013. Leeds war rd had the highest increase in satisfaction goi ing up by 20% and 

now has the highest satisfacti ion rate out of the borough's wards with 80% %. Staplehurst has 

the lowest satisfaction levels o out of the wards at 42%, this is an increase o of 3% on the 2013 

result. Resident Survey Works shops have been held with members and uni it managers to 

identify reasons and opportun nities to improve performance. An action pla an is being 

prepared for June's Policy & R Resources Committee meeting. 
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Encouraging Good Heal h h and Wellbeing 

Deprivation in the borough is lower than average, however 15% (4,300) off children (under 

16 years old) in Maidstone liv ve in poverty. There is a larger difference in liffe e pectancy of 

men and women; 7 years low wer for men and 4 years lower for women in tthe most deprived 

areas of Maidstone than in th he least deprived. 

Heal   h Inequali ies Ac ion Plan Upda e 

A fundamental review of the H Health Inequalities Action Plan is being unde ertaken in order to 

fully understand progress and d impact to date; and to enable a refresh of th he action plan for 

those areas that are either co ompleted or no longer relevant. To assist with h the process of 

continuous improvement a ha alf day workshop is being arranged to review w activity across the 

Council. It is e pected that thi is will help embed the key aims of the Counc cil's approach to 

tackling health inequality and d wellbeing. During 2015/16 work continued o on delivering the 

current action plan commissio oning and delivering programmes that suppo ort health 

including: 

Back to Netball is a Council fu unded and supported initiative in Park Wood which has been 

well received. During the first t 10 weeks, 37 ladies attended. The vast majo ority of these 

ladies have never played netb ball before and 18 have signed up to form net tball teams and 

are looking to join the league in the summer season. 

Young People’s Health at the Switch Youth Café offer a Health Hub during g opening hours for 

young people to access. In 20 015/16, a total number of 989 interventions t took place, 

equating to an average of 19 p per week. Young people can access a mi ture e of services 

including contraception, chlam mydia testing, ccards, emergency contracept tion and smoking 

cessation. 

34 businesses within the Maid dstone Borough have committed to improvin ng the health of 

their employees by signing up p to the Kent Healthy Business Awards. Work kplace Health 

Officer is in post and can prov vide 1:1 support for businesses, help design h healthy living 

programmes which employee es can join and work with their HR Teams to e ensure policies 

reflect the practice they are tr rying to achieve. 

The Council has also worked w with Brighter Futures to deliver a Fall Prevent tion Services and 

Choices to deliver a three day y facilitator training course for children’s cent tre staff to help 

spot the signs of domestic abu use and are now equipped to identify those a at risk and have 

the knowledge available to su upport those individuals. 
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Average number of d days  aken  o process Disabled Facili ies Gran n s (DFG’s) 

Disabled Facilities Grants (DFG Gs) are used to provide home adaptations fo or disabled people, 

generally to improve access - access into and around the home and access s to, or provision 

of, basic amenities such as ba athing and WC. They are an important part of f the work we do 

to supporting people who wa ant to remain independent or stay in their ow wn home. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

28.85 days 35.00 days -6.15 days 
Target has 

been met 

120 

100 

80 

60 117.42 

90.74 
40 

69.48 

20 43.08 
34.82 34.95 29.88 

13.87 
0 

Q1 Q2 Q3 Q4 

2014/15 2015/16 Target 

Performance Commen : Durin ng quarter 4 2015/16, 16 applications were p processed. For 

2015/16 demand for DFGs is l lower than in 2014/15 with 93 applications re eceived compared 

to 129 for 2014/15. The avera age time taken to process DFGs is 28.85 days s and the annual 

target has been e ceeded. 

The performance over the pas st 12 months is reflective of an increased sta affing level in the 

team that has created more r resilience. In addition, compared with last yea ar there has been 

a 59% increase in the number r of enquiries referred to the team for disable ed adaptations. 

Looking ahead, we are e plori ing the opportunity for the team to develop closer working 

links with KCC staff to help de eliver an improved service to our residents. 
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Housing S ra egy Upda e 

During 2015/16 the Housing S Strategy was reviewed, re-drafted and consu ulted on. As part of 

the consultation, two events w were held with key stakeholders that include ed senior 

representatives from the hou use building industry, housing associations, Ke ent County Council 

and from the voluntary sector r. The feedback from these events was very p positive and was 

used to help shape the strateg gy. The final version was adopted by the Cou uncil in March 2016 

and the Strategy has now mov ved into the delivery stage. The new Strategy y e presses the 

strategic direction to tackling homelessness that was outlined in the Home elessness Strategy 

2014/19. It incorporate action ns to reduce the cost and reliance on e terna al temporary 

accommodation through prev venting homelessness occurring in the first pl lace, links with the 

Housing Register to enable th he best use of subsidised housing, promote ac ccess to the 

private rented sector, and the e provision of our own temporary accommod dation. 

Number of households prev ven ed from becoming homeless  hrough  h he in erven ion of 

housing advice 

The provision of comprehensi ive advice plays an important part in deliverin ng the Council’s 

strategy for preventing homel lessness in Maidstone. This measure provide es an indication of 

the effectiveness of housing a advice given by the Council in preventing hom melessness or the 

threat of homelessness. The a annual target is split to give a quarterly targe et of 87. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

194 350 156 
Target has not 

been achieved 

140 

120 

100 

80 

60 118 
108 

40 
69 64 

54 50 
20 40 

31 

0 

Q1 Q2 Q3 Q4 

20 014/15 2015/16 Quarterly Target 

Performance Commen : The t team was reduced to two Housing Advisors f for most of this 

quarter. In addition, one of th he Housing Assistants was on sick leave for al lmost two of the 
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three months. 158 homelessness decisions were made in this quarter. In conte t, this is only 

one less than the complete team made in Quarter 3, showing the effort that the remaining 

team members have put into providing a good service to customers despite the low 

resource. However, in order to maintain this level of service on the statutory decision-

making, there was not sufficient time to carry out a significant amount of preventions work. 

Adverts are currently out to fill the vacant posts. 

Work is being undertaken with the Revenues and Benefits team, who have provided a list of 

households who will be impacted by the welfare reform reduction in benefits. These people 

will be proactively contacted to determine whether the reduction in income is likely to 

impact their housing, and where appropriate preventative action will be taken. This is the 

first in a number of measures that are planned for ne t year in an effort to be more 

proactive about preventing homelessness. 

Percen age of residen s  ha consider  hemselves in good or very good heal h 

(Residen Survey) 

Subjective measures of health and wellbeing are important indicators of the general health 

of the population. These are used to assess progress on improvements in health and 

wellbeing. The metric is self-reported, since the local population is best placed to assess 

whether their health and wellbeing are improving. 

2015/16 

Performance 

2015/16 

Annual Targe  

Value Vs 

Targe  
Direc ion S a us Ou come 

Establish Establish 
81% N/A N/A N/A 

baseline Baseline 

81% 15% 4% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

Very Good & Good Fair Bad & Very Bad 

Performance Commen : This question was asked in the 2011 Census and it was agreed 

that it would be included as part of the Resident Survey 2015 to gain an indication of 

residents health. The 2015 result shows a 1% decline compared to the 2011 Census. The 25 

to 34 year olds have the highest levels of good or very good health with 88% and the over 

75's have the lowest with 62%. Out of the wards, Staplehurst had the highest percentage 

of residents that feel their health is good or very good at 93%. 

11 | P a g e 



   

 

    

    

    

   

    

 

 

 

 

  

   

    

   

    

     

     

       

 

 

 

 

 

 

 

      

       

        

        

    

       

 

  

 
  

   

        

     

     

          

       

       

   

   

  

   

  

  

   

  

 

    

   

  

   

   

    

P Percen age of adul s  ha are obese 

This information is gathered t through the Active People’s Survey, which is t the largest survey 

of sport and active recreation n to be undertaken in Europe. The survey also o measures; the 

proportion of the adult popul lation that volunteer in sport on a weekly bas sis, club 

membership, involvement in o organised sport/competition, receipt of tuitio on or coaching, 

and overall satisfaction with le evels of sporting provision in the local comm munity. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

23.9% 17.9% -6% 
Target has not 

been met 

40% 

35% 

30% 

25% 

20% 

15% 

23.9% 
10% 18.9% 18.9% 

5% 

0% 

2013/14 2014/15 2 2015/16 

Target 

Performance Commen : As pa art of the Public Health Grant received from KCC Public Health 

we are delivering Health Impr rovement Services focused on Healthy Weigh ht. This includes 

programmes such as Counterw weight, the Adult Weight Management Prog gramme, Zeroth 

E ercise Referral and Match F Fit. Clients who have a BMI of 28 or higher ar re referred onto 

the programme. We had a tar rget of 320 engaged on the programmes whi ich has been 

e ceeded. The target of the p programme is that 80% of participants lose 3% % of their body 

weight in the first 12 weeks. 
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Percen n age of children (year 6)  ha are obese 

Children are defined as obese e if their body-mass inde  (BMI) is above the 95th centile of the 

reference curve for their age a and se  according to the UK BMI centile class sification. This 

information is gathered throu ugh the National Child measurement program mme (NCMP) 

where PCTs coordinate with s schools to weigh and measure all eligible child ldren in Year 6 and 

Reception. PCTs must record h height, weight, se , date of birth, date of me easurement, home 

postcode and ethnicity as wel ll as school name for each child measured. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

16.4% 14.8% -2% 
Target has not 

been met 

30.0% 

25.0% 

20.0% 

15.0% 

10.0% 
17.3% 16.0% 16.4% 

5.0% 

0.0% 

2013/14 2014/15 2 2015/16 

Obese Children (Year 6) 

Performance Commen : As pa art of the Public Health grant given to us from m KCC Public 

Health we are delivering fami ily weight management programmes which t target parents and 

children. The programme we commission is called Go For It, the target is t to engage with 50 

families, which has been e ce eeded. This programme is also delivered in ke ey target schools 

using National Child Measurem ment Programme data. 

In the past year, we have also o delivered a project called Let's Get Fizzical w which engages 

overweight and inactive youn ng people aged 8-14 in sport, building their co onfidence and 

enjoyment. 
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Respec ing  he Charac er r of our Borough 

Maidstone is the county town n of Kent, in terms of its geography, it is large ely rural and the 

countryside offers high qualityy landscape and biodiversity. Appro imately 50% of the 

borough population live in a pparished area. We are focused on achieving eeconomic 

prosperity, whilst at the same e time balancing protecting the environment and landscape 

that makes the borough of Ma a great place to live, work in and vis aidstone sit. 

Communic ca ions & Engagemen S ra egy Upda e 

The current communication a and engagement strategy and action plan will l be updated 

following the completion of th he analysis of the resident survey results. Wo orkshops have 

been held with Councillors an nd Managers on key themes including reputat tion, place, budget 

and services to identify action ns. An action plan will be created working wit th Councillors prior 

to coming to Policy and Resou urces in June 2016. The results of the survey are largely positive 

and there has been a good pe erformance overall including satisfaction with h the local area as 

a place to live and satisfaction n with the way we run things. A new commun nications structure 

is now in place resulting in an n increase in our communication to residents via Twitter and 

Facebook. 
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Percen age of residen s  ha a agree  hey can influence decisions affec in ng  heir local area 

(Residen Survey) 

The Council aims to build com mmunities where individuals are empowered to make a 

difference both to their own l lives and to the area in which they live. A key y indicator of 

community empowerment is the e tent to which people feel able to influe ence decisions 

affecting their local area. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

34% 30% +4% 
Target has 

been met 

50.00% 

45.00% 

40.00% 

35.00% 

30.00% 

25.00% 

20.00% 

34.00% 
15.00% 29. .00% 

10.00% 

5.00% 

0.00% 

201 13/14 2015/16 6 

Performance Commen : Ther re has been a 5% increase in residents agreei ing that they can 

influence decisions affecting t their local area compared to 2013. Although agreement 

increased across all age group ps the 18 to 24 years olds group had the grea atest increase at 

28%. Out of the borough's wa ards Leeds ward has the highest levels of agre eement at 39% 

and Headcorn has the lowest with 6%. Resident Survey Workshops have b been held with 

members and unit managers t to identify reasons and opportunities to impr rove performance. 

An action plan is being prepar red for June's Policy & Resources Committee e meeting. 
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Sa isfac ion wi h h  he local area as a place  o live (Residen Su urvey) 

This indicator will provide the e Council with a baseline of local resident sati isfaction with their 

local area, which when assess sed with other information will help us, ident tify and address 

the sorts of issues affecting ho ow residents feel about their local area. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

82% 85% -3% 

Target has 

been slightly 

missed 

100% 

90% 

80% 

70% 

60% 

50% 

85% 84% 84% 40% 82% 

30% 

20% 

10% 

0% 

2009/10 2011/12 2013/14 2015/16 

Satisfied with Local Area Target 

Performance Commen : Ther re has been a 2% decline satisfaction with the e local area as a 

place to live compared to 201 13. The over 75's age group is the most satisfi ied with a rate of 

90% and the 55 to 64 year old ds are the least satisfied with a rate of 78%. N North Downs ward 

has the highest satisfaction ra ate at 98% and Shepway North has the lowes st at 74%. Resident 

Survey Workshops have been n held with members and unit managers to id dentify reasons and 

opportunities to improve perf formance. An action plan is being prepared f for June's Policy & 

Resources Committee meetin ng. 
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Percen age of parishes  ha a are sa isfied wi h  he level of communica ion on and engagemen  

 h hey have wi h MBC (Parish Survey) 

The Parish Survey is a new init tiative which will be used to assess the engag gement and 

support that parishes receive from Maidstone Borough Council. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

Performance Commen : The P Parish survey will be going out shortly, with r results e pected in 

mid-June. 
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Priori y 1: Keeping MMaids one an a  rac ive place e for all & 

Priori y 2: Securing a successful economy for Ma aids one 

Borough 

Ensuring  here are good LLeisure and Cul ural A  rac ions 

There is always something to see or do in Maidstone with the river, two mmuseums and a 

theatre in the town centre, fo our green flag parks, a well-used leisure centr re, a castle, various 

markets and a variety of festivvals and events held across the Borough and d throughout the 

year. 

Fes s ivals & Even s S ra egy Upda e 

The Festivals and Events Polic cy was first drafted in 2014 but further resear rch was required 

to cement some of the details s. This work was undertaken in 2015 and a re evised policy was 

agreed in March. The revised d policy now includes definitions on type, freq quency and size of 

event/festival. The revisions w will ensure that we can hold festivals and eve ents in Council 

venues and ensure that they f follow the same process to enable the Counc cil to limit the 

negative impacts and complai ints. It will also enable generation of income from festivals and 

events and a sustainable use o of the Council’s venues. 

Des   ina ion Managemen Plan Upda e 

The Destination Management t Plan was agreed in July 2015 and is being pr rogressed by four 

sub-groups overseen by a boa ard. During 2015/16 the River Group formed a Friends of 

Maidstone River Park group a and proposed signage from bridge gyratory sc cheme linking the 

cycle path and the river. A Ne ew River Park website was also launched. The e Events Group are 

having an audit of venue facili ities and suppliers and an Event Planning Cal lendar has been 

tested and is live. The Town G Group set up a Farmers Market in Jubilee Squ uare and started an 

audit of shopfronts at the Nor rth end of Week Street. The Countryside Gro oup are undergoing 

a product and marketing audi it of tourism in the rural area including a surv vey to all parishes, 

tourism businesses and other r organisations such as Produced in Kent and E plore Kent and 

Brown Sign audit and rational lisation. 

Other work undertaken in 201 15/16 includes a Shared Story toolkit that is a available online. A 

stakeholder event was held in n December to launch the toolkit. We have al lso created an 

image library and an online ev vent planner. In addition, new historic interp pretation panels 

have been designed and insta alled in the town centre. 
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Us ser Sa isfac ion wi h  he Leisure Cen re 

The Council recognises that ac ccess to leisure services plays an important r role making 

somewhere a good place to li ive. This indicator measures customer satisfa action with the 

Leisure Centre. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

79.75% 82.00% -2.25% 

Target has 

been slightly 

missed 

100.00% 

90.00% 

80.00% 

70.00% 

60.00% 

50.00% 

88.28% 
40.00% 81.58% 81.25% 82.01% 78.33% 76.06% 

67.44% 66.67% 
30.00% 

20.00% 

10.00% 

0.00% 

Q1 Q2 Q3 Q4 

20 014/15 2015/16 Quarterly Target 

Performance Commen : The l leisure centre collects user satisfaction data through 

interactive tablets placed at k key points within the centre. There were 316 survey responses 

for 2015/16, e ceeding their r requirement of 300 responses. The average s satisfaction rating 

for the year is 79.75%, and the e target has been slightly missed. In 2014 a s satisfaction rating 

of 81.78% was achieved. 

There were a few comments f from unsatisfied customers. These included -- public Wi-Fi not 

working, that the pool was co old, diving boards not being open, fitness clas sses being fully 

booked and the polar adventu ure being very busy during half term holidays s. The Leisure 

Centre did report an issue wit th their boilers during March, which may hav ve contributed to 

one of the comments. Similar rly, the diving boards were shut due to staff il llness. These are 

isolated incidents and the Leis sure Centre regret that sometimes they are d due to situations 

beyond their control 
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Cus om mer Sa isfac ion wi h  he Hazli  Thea re 

The Council recognises that ac ccess to leisure services plays an important r role making 

somewhere a good place to li ive. This indicator measures customer satisfa action with the 

Hazlitt. 

2015/16 

Performance 

2015/16 

Targe  

Value Vs 

Targe  
Direc ion S a us 

Expec ed 

Ou come 

90.7% 

100% 

90% 

80% 

70% 

60% 

50% 98.00% 100% 100% 
94.41% 

87.50% 8 87.50% 83.33% 40% 

30% 

20% 

10% 

0% 

Q1 Q2 Q3 Q4 

2014/15 2015/16 

Performance Commen : 43 su urveys were completed for 2015/16, compar red to 235 at this 

point last year. Satisfaction fo or 2015/16 was 90.7%, compared to 94.47% s satisfaction rate 

for the previous year. The low w response was addressed with the Hazlitt Th heatre. They are 

taking steps to send surveys o out via email to all customers after they have e attended a 

performance as well as a proa active approach in addressing customers "in--house". The drop 

in satisfaction relates to a few w customers who were not happy with the hu umour level used 

during the pantomime into th he New Year period. 

Income genera e ed from commercial leisure and cul ure ac i ivi ies 

The Council has a Commercial lisation Strategy, which is looking into the op pportunities for the 

Council to make better use of f our assets to provide increased leisure oppo ortunities for the 

borough’s residents and visito ors. This indicator is to assess the performanc ce and progress of 

the Commercialisation Strateg gy in monetary terms. 

Curren  

Performance 

2015/16 

Targe  

Value Vs 

Targe  
Direc ion S a us 

Expec ed 

Ou come 

£209,034.85 £200,000 +£9034.85 N/A 
Target has 

been met 
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Performance Commen : Requ ues ed 

Sa isfac ion wi h Council’s parks and open spaces (Residen S Survey) 

This indicator will provide the e Council with a baseline of local resident sati isfaction, which 

when assessed with other info ormation will help us, identify and address th he issues affecting 

how residents feel about Park ks and Open Spaces. 

Curren  

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

78% 82% -4% 

Target has 

been slightly 

missed 

100% 

90% 

80% 

70% 

60% 

50% 

40% 80% 76% 78% 

30% 

20% 

10% 

0% 

2011/12 2013/14 2 2015/16 

Satisfied Target 

Performance Commen : Satis sfaction with Maidstone's parks and open spa aces has declined 

by 1% (rounded figure) compa ared to 2013. The 75 and over age group hav ve the highest 

levels of satisfaction at 86% a and the 45 to 54 and the 55 to 64 ages groups s have the lowest 

levels of satisfaction at 74%. T The two wards that had the greatest satisfact tion levels with 

parks and open spaces in 2013 3 have had the greatest declines: Downswoo od and Sutton 

Valence were ranked first out t of the wards in 2013 with 93% satisfaction. For 2015, 

Downswood e perienced a 15 5% decline and is now ranked 14th and Sutto on Valence 

e perienced a 31% decline an nd is now ranked 25th. Loose ward has the hi ighest satisfaction 

rate for 2015 with 93%. Resid dent Survey Workshops have been held with m members and unit 

managers to identify reasons and opportunities to improve performance. An action plan is 

being prepared for June's Poli icy & Resources Committee meeting. 
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Enhancing  he Appeal of  he Town Cen re for Everyone 

Maidstone has had a historically thriving town centre however, we need to ensure that we 

keep pace with the changing economic environment and continue to meet the demands of 

businesses and consumers. Investment in Maidstone town centre is needed if it is to 

continue to be a popular place for leisure, to live, shop and work. 

Sa isfac ion wi h Maids one’s  own cen re as a place  o visi , shop, and socialise 

(Residen Survey) 

This indicator will provide the Council with a baseline of local resident satisfaction with the 

Town Centre, which when assessed with other information will help us, identify and address 

the issues affecting how residents feel about their local area. 

Curren  

Performance 

2015/16 

Annual Targe  

Value Vs 

Targe  
Direc ion S a us Ou come 

Establish Baseline 
61% N/A N/A N/A 

Baseline Established 

61% 15% 24% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

Satisfied Neither satisfied nor dissatisfied Dissatisfied 

Performance Commen : This is the first time we have asked residents about their 

satisfaction with the town Centre. The results show that age is a big factor with the 

youngest age group being the most satisfied at 88%. There is a 29% gap between the ward 

with the highest satisfaction levels, Bridge has the highest at 73% and Marden has the 

lowest 44%. 
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Town Cen re Vision Upda e 

Following analysis by Bilfinger r and GVA who were commissioned to carry o out a piece of 

work to provide a robust platf form from which major change within the to own centre could 

be delivered the Town Centre e Strategic Development Plan was adopted in n December 2015. 

This is a five year plan to ensu ure that the County Town achieves its full pot tential as the 

fastest growing, most dynami ic urban centre in Kent with a high quality en nvironment and 

unique heritage appeal. The P Plan recommended establishing a Town Cent tre Strategic 

Advisory Board, which is now in place, and has met twice. Projects that th hese groups will be 

working on going forward incl lude: Bridges Gyratory Scheme, River Medwa ay Cycle Path 

Scheme, Maidstone East Stati ion Improvement Programme, Maidstone Ea ast Redevelopment, 

and Maidstone Museum 20 ye ear Development Plan. Other projects includ de the Public Realm 

Improvements Phase 3 - uppe er end of Week Street and Gabriel's Hill, Publ lic Realm Plan and 

Pubic Art Policy. There are als so development projects in and around the to own centre to 

deliver housing and progress r redevelopment sites. 

Percen   age of vacan re ail uni s in  own cen re 

This indicator assesses the tot tal number of vacant retail units that are in th he town centre. 

Good performance is indicate ed by a lower figure. 

Curren  

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

13% 

14.00% 

12.00% 

10.00% 

8.00% 

6.00% 

10.04% 
8.84% 

4.00% 7.83% 

2.00% 

0.00% 

2012/13 2013/14 2014/15 2015/16 

% Vacant Retail Units Target 

Performance Commen : Town n Centre Management collects the data for v vacant retail units. 

They are about to undertake a an assessment of vacant retail units, and the e data is e pected 

in May. 
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Priori y 2: Securing a successful economy for Ma aids one 

Borough 

Securing Improvemen s   o  he Transpor Infras ruc ure for our r Borough 

Maidstone is strategically situ uated between London and the channel ports s and is serviced by 

two motorway networks, the M20 and M2, with rail connections to centra al London. With 

regard to travelling in and aro ound the Borough by car, congestion is an iss sue particularly at 

peak time in the town centre. . The bus transport network serving Maidstonne town is 

relatively strong whilst rural t transport presents distinct challenges 

In egra a ed Transpor S ra egy (ITS) Upda e 

The Integrated Transport Stra ategy (ITS) will support the Maidstone Boroug gh Local Plan, and 

the timetable for its productio on has closely followed the local plan program mme. In 2015 

further transport modelling w was completed with KCC and the draft plan w was updated 

accordingly with progress mad de in addressing some of the areas of conten ntion. The draft 

Integrated Transport Strategy y, Local Plan and Cycling Strategy went out fo or public 

consultation in February and c closed in March. Officers are currently review wing the responses 

to the consultation and furthe er consideration of both strategies will be giv ven at meetings of 

the Joint Transportation Boar rd and the Strategic Planning, Sustainability a and Transport 

Committee in the coming mon nths. 
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Perc cen age of parking spaces used (P&D) 

This indicator is used to meas sure the usage of Pay & Display car parks in M Maidstone. This 

helps with assessing performa ance against budget targets for this income. This figure 

provides a snapshot of car par rk occupancy. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

67% 60% +7% 
Target has 

been achieved 

80.00% 

70.00% 

60.00% 

50.00% 

40.00% 

67.00% 
30.00% 59.43% 

55.00% 
46.12% 

20.00% 

10.00% 

0.00% 

2012/13 2013/14 2014/15 2015/16 

% of Spaces used Target 

Performance Commen : Perfo ormance for 2015/16 has continued the tren nd of improving 

year on year. Usage of parking g spaces was 7.67% higher compared to last year. This figure 

can be e plained by a reductio on in parking spaces following the closure of f King Street car 

park. The income per space ha as increased by £129. Satisfaction with parki ing services is also 

high with a 91% satisfaction ra ate for the year. 
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Number of on-board Park & Ride bus  ransac ions 

This indicator compares the o on-board bus transactions (these are the cash h sales to 

passengers boarding buses) o on Park and Ride with the data for the same p period of the 

previous year therefore, asses ssing fluctuations in the service usage. A calc culation is made to 

take into account ten trip pas sses and other concessions. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

337,478 378,000 -40,522 
Target has not 

been met 

120,000 

100,000 

80,000 

60,000 

105,595 99,592 
89,849 90,217 8 88,779 

40,000 83,157 83,004 
71,725 

20,000 

-

Q1 Q2 Q3 Q4 

20 014/15 2015/16 Quarterly target 

Performance Commen : The t target represents three park and ride sites, h however the 

Sittingbourne Road site closed d in February reducing the number of on-boa ard transactions 

recorded which accounts for t the drop in performance . 
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To al number of people regis ered on Ken JourneyShare.c com 

This indicator measures the to otal number of people who are registered on n 

KentJourneyShare.com 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us 

Expec ed 

Ou come 

4534 

5000 

4500 

4000 

3500 

3000 

2500 
4534 

425 57 
2000 

1500 

1000 

500 

0 

2014/ /15 2015/16 

Performance Commen : Ther re has been a 6.5% increase in number of peo ople registered on 

Kent Journey share. Although h there has been a positive increase, this is no ot considered the 

most appropriate measure for r transport in the borough, and alternative m measures are 

recommended at Appendi  B. . 
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Percen age chang ge in bus usage on services from Maids one e depo  

This indicator records the cha ange for usage on bus services from Maidston ne Depot against 

the previous financial year. A lower figure represents a drop in usage of bu us services. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us 

Expec ed 

Ou come 

-5.87% 

2012/13 2013/14 2014/15 2015/16 

0.00% 

1.64% 
-1.00% 

3.24% 3.31% 

-2.00% 

-3.00% 5.87% 

-4.00% 

-5.00% 

-6.00% 

-7.00% 

Performance Commen : The r reduction in usage for 2015/16 is the biggest t drop in usage 

since the data was collected in n 2011/12. 

Promo ing a range of em mploymen skills and oppor uni ies acr ross  he 

borough 

There were 76,300 people em mployed in the Maidstone economy in 2014 wwith a high 

proportion in the public secto or, reflecting the town’s status as Kent’s Coun nty Town and 

administrative capital. There were 6,885 registered businesses in Maidsto one in 2013, 

equivalent to 43 businesses pper 1,000 population, compared to 37 for the e United Kingdom 

and higher proportion of peop ple that are self-employed compared to the SSouth East and to 

United Kingdom. 
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Econo omic Developmen S ra egy Upda e 

The Economic Development S Strategy was adopted in July 2015 and has fo our key action 

areas: Maidstone Town Centr re, Kent Medical Campus, Junction 8 and Visio on for Eclipse Park. 

In relation to the Town Centre e, a design brief for public realm phase 3 will l be submitted to 

Policy and Resources Commit ttee in April. Also in April, the Accountability B Board will consider 

Maidstone East phase 1 busin ness case approval for £1m of South East Loca al Enterprise 

Partnership (SELEP) funding. 

A new Waitrose is proposed f for Eclipse, on land previously used as Park an nd Ride and work 

towards an Implementation P Plan for the Kent Medical Campus (KMC) is un nderway with 

North Kent partners. The first t meeting of the KMC Delivery Board is plann ned for April. A 

planning application has been n received for a new private mental health ho ospital for the site. 

The Business Terrace is now fu ully occupied and interest in the desk space i is growing. The 

information, advice and guida ance service to businesses in the borough has s been a success. A 

6-month progress report will b be going to Policy and Resources Committee e in June 2016. 

Percen age e of people claiming Job Seekers Allowance e 

JSA claimant count records th he number of people claiming Jobseekers Allo owance (JSA). 

People claiming JSA must dec clare that they are out of work, capable of, av vailable for and 

actively seeking work during t the week in which the claim is made. This ind dicator is e pressed 

as a proportion of the residen nt population of the area aged 16 to 64 years s old and is 

provided by the office of Natio onal Statistics. A lower figure indicates good performance. 

Curren Value 
2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

1.2%* 1.3% -0.1% 
Target has 

been met 

1.6% 

1.4% 

1.2% 

1.0% 

0.8% 
1.5% 

1.3% 1.3% 
0.6% 1.2% 1.2% 

1.1% 1.1% 
1.0% 

0.4% 

0.2% 

0.0% 

Q1 Q2 Q3 Q4 

2014/15 2015/16 Target 

Performance Commen : *Thi is da a does no include  he March claiman   figures. I is 
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Percen age 

expec ed  o be available by 5 

There were 150 additional res 

December (quarter 3). When 

JSA claimants. When compare 

Canterbury. Sevenoaks and Tu 

0.7% and Thanet has the high 

e of people claiming Job Seekers Allowance 

5
 h 

May. 

sidents claiming JSA at the end of February co 

compared to February last year there has be 

ed to other Kent districts Maidstone is fourth 

unbridge Wells have the lowest percentage o 

hest at 3.3%. 

e 

ompared with 

een 10% drop in 

h with Dartford and 

of claimants at 

Percen age of 16  o 18 ye ear olds who are no in educa ion, employm men or  raining 

(NEETs) 

Non-participation in educatio on, employment or training between the ages s of 16 and 18 is a 

major predictor of later unem mployment, low income, depression, involvem ment in crime and 

poor mental health. The figur res are based on the monthly submission mad de to Department 

for Education via National Clie ent Caseload Information System for Kent Co ounty Council. 

Academic age is the age of the e young person on 31st August (i.e. prior to t the start of the 

academic year). 

Curren Value 
2015/16 

Targe  

Value Vs 

Targe  
Direc ion S a us 

Expec ed 

Ou come 

4.93%* 

8.00% 

7.00% 

6.00% 

5.00% 

4.00% 

7.07% 
6.6% 

3.00% 5.94% 5.73% 
5.0% 5 5.07% 4.93% 

2.00% 4.06% 

1.00% 

0.00% 

Q1 Q2 Q3 Q4 

2014/15 2015/16 

Performance Commen : *Ma arch da a has no ye been released i is expe ec ed  o be 

available mid-May. 

The figure shown for quarter four is the performance to date from Februa ary out-turn. The 

percentage of NEETs has redu uced since 2015 and is lower than the quarte er 3 figure. The 

status of 7% of 16 to 18 year o olds is unknown. 
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Percen age of 16  o 18 year olds who are no in educa ion, employmen or  raining 

(NEETs) 

When compared to the other kent districts Maidstone is ranked 7th for NEETS and 6th for 

unknowns. 

Occupancy ra ing of  he Business Terrace 

The Business Terrace is a new venture by the Council, to provide office space and facilities 

to smaller and start-up business with the addition of business support functions. Through 

local, regional and national partners and other users, The Business Terrace provides formal 

and informal peer-to-peer business support and advice underpinned by onsite bespoke 

mentoring, events, seminars and workshops. 

2015/16 

Performance 

2015/16 

Targe  

Value Vs 

Targe  
Direc ion S a us Ou come 

64.45% Set baseline N/A N/A N/A Baseline Set 

100.00% 

90.00% 

80.00% 

70.00% 

60.00% 

50.00% 

40.00% 80.00% 

30.00% 62.50% 
54.40% 

20.00% 

10.00% 
0.00% 

0.00% 

Q1 Q2 Q3 Q4 

2015/16 

Performance Commen : The Business Terrace opened in September and has received a lot 

of interest from local businesses with demand being higher than available space. 80% of all 

space is currently occupied in the Business Terrace. All 11 offices are currently occupied, and 

7 of the 12 desks are occupied. The occupancy rate for the year, e cluding Quarter 1, is 

64.45%. 

The original outputs and occupancy levels were based on a March 2015 opening – which 

would have given us si  months to “bed in”. Despite this we have borough wide publicity 

campaigns; delivering a service and product that is needed. We have been able to achieve 

nearly triple the occupancy which was originally projected. We responded by opening a 

further five offices. 

During the last three months we have hosted the Kent Messenger’ Kent Business Top 30 
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Occu upancy ra ing of  he Business Terrace 

under 30 winners: The Terrac ce is home to three of the top 30 including th e UK’s no. 1 

teenage entrepreneur to watc ch.The terrace received a further boost by be eing visited by 

Secretary of State for Busines ss, Innovation & Skills. 

Pe ercen age change in employee jobs 

This indicator measures the ch hange in available jobs in the borough. A pos sitive figure 

indicates job growth while a n negative figure indicates job losses. 

Curren  

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

-1.3% 

0.0% 

2014 /15 2015/16 

-0.2% 

-0.4% 

-0.6% 
1.3% 

-0.8% 

1.8 8% 
-1.0% 

-1.2% 

-1.4% 

-1.6% 

-1.8% 

-2.0% 

Performance Commen : Altho ough there has been a further decline in the total number of 

employee jobs in the borough h this decline is less than was e pected. The E Economic 

Development Strategy aims to o reverse this trend, which is a particular con ncern to Maidstone 

as there is there is a lot of pub blic sector employment in the borough and w we know this to be 

a shrinking sector. Several new w businesses have e pressed interest in emp ployment locations 

in the borough and it is e pec cted that we start to see employee jobs to gro ow again in 

2018/19. 
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Planning for Sufficien Ho omes  o mee our Borough’s Needs 

Over the last five years, the su upply of new affordable housing within the bborough has been 

greater than in neighbouring aauthorities, although still less than historic le evels. 189 new 

affordable homes were built i in the borough in 2013/14 and 163 in 2014/1 15. In total 413 

new homes were delivered in n 2014/15, of these new homes over 75% werre built on land 

that had previously been deve eloped. 

Local Plan Upda e 

Following the Regulation 18 c consultation on the Local Plan which happene ed in 2014, further 

reports were considered in Su ummer of 2015 to consider the comments an nd changes arising 

from the consultation. Subseq quently a 4 week partial regulation 18 consul ltation was 

undertaken in October for 4 w weeks. The revised Local Development Schem me was approved 

by the Strategic Planning, Sus stainability &Transport Committee on 10 Nov vember 2015. On 

25 January 2016 Full Council a agreed the Publication of the Local Plan for c consultation under 

Regulation 19, which took pla ace between 5 February and 18 March 2016, and thereafter to 

submit the plan to the Secreta ary of State. The Strategic Planning, Sustaina ability and 

Transport Committee has dele egated authority to agree a schedule of prop posed changes that 

may result from the consultat tion responses and this will be considered at the meeting of 18 

April. 

Housing S ra egy Upda e 

During 2015/16 the Housing S Strategy was reviewed, re-drafted and consu ulted on. As part of 

the consultation, two events w were held with key stakeholders that include ed senior 

representatives from the hou use building industry, housing associations, Ke ent County Council 

and from the voluntary sector r. The feedback from these events was very p positive and was 

used to help shape the strateg gy. The final version was adopted by the Cou uncil in March 2016 

and the Strategy has now mov ved into the delivery stage. The new Strategy y e presses the 

strategic direction to tackling homelessness that was outlined in the Home elessness Strategy 

2014/19. It incorporate action ns to reduce the cost and reliance on e terna al temporary 

accommodation through prev venting homelessness occurring in the first pl lace, links with the 

Housing Register to enable th he best use of subsidised housing, promote ac ccess to the 

private rented sector, and the e provision of our own temporary accommod dation. 
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Num mber of affordable homes delivered 

Housing supply has simply not t kept pace with demand. Many families are locked out of the 

housing market by unaffordab ble prices and unobtainable mortgages. Affo ordable dwellings 

include social-rented housing and intermediate housing. These can be new w build or 

acquisitions; the figure does n not taken into account any losses. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

139 150 -11 

Target has 

been slightly 

missed 

60 

50 

40 

30 
54 

44 43 20 42 
38 39 

29 

10 22 

0 

Q1 Q2 Q3 Q4 

2014/15 2015/16 Target 

Performance Commen : The y year end figure for affordable completions is s 139, which is 

slightly less than the 150 year r end target. There were four schemes with 8 87 units forecast 

for completion this year which h will now be completed early ne t year due e to delays 

e perienced on site. Performa ance is within 10% of the annual target, and s saw a good level of 

affordable home delivery in q quarters one and three. 

Some Registered Providers an nd developers halted progress on sites whilst t they reviewed the 

implications of the Governme ent’s announcement to cut social housing ren nts by 1% per year 

for the ne t four years. In add dition, the Homes and Communities Agency h has recently 

announced that Affordable Re ent will not be grant funded beyond March 2 2018. These 

announcements will continue e to have a significant impact on affordable ho ousing delivery 

going forward into ne t year. 
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Ne   addi ional homes provided (NI154) 

This indicator is used to encou urage a greater supply of new homes, and ad ddress the long 

term housing affordability issu ue. 

2015/16 

Performance 

2015/16 

Annual Targe e  

Value Vs 

Targe  
Direc ion S a us Ou come 

500 

700 

600 

500 

400 

630 300 

423 200 413 

100 

0 

2012/13 2013/14 2014/15 2015/16 

Homes Provided Target 

Performance Commen : The f figure for net additional homes is currently b being gathered aas 

part of the Annual Monitoring g Report. It is e pected that the data for 2015 5/16 will be 

available to deliver verbally to o the Policy & Resources Committee. 
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